How to be a brand
that cyclists trust
and book in 2026

Epic Road Rides:
« 150,000 cyclists/month
« 8 years working with TBs and TOs

 We see what cyclists search, ask and
book

Kate Norris
kate.norris@epicroadrides.com
epicroadrides.com
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The framework
Trust has 3 layers
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Clarity

If you can’t explain it clearly ...

Cyclists won't have confidence.

hé MOSt QWeSOM The most awesome
tOUr Operator evet tour operator ever!



The one-sentence promise

For [rider typel, [company name] is/are the people to

ride with for [payoff], because [proof].
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Quick self-check




Confidence
Promotlon IS only half the job

No confidence? No booking.




Answer the
practical
questions

Be specific.

Remove ambiguity.
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Answer the detailed questions
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Small details build big trust.
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Make it easy
to say yes

|s navigation obvious?

|s booking frictionless?

Mobile friendly?

Typos removed?

Professionalism = reassurance.
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Credibility
POEM
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Owned med

1ais

the foundation

Owned assets build

control ... but not authority ...
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See more
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Epic Road Rides

The independent travel website for cyclists

Introducing
MORZINE - FRANCE
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Image ads Video ads

Paid media =
speed +
guaranteed N |
visibility S =l

. Set a goal, track progress and learn helpful tips for your profe
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Earned media
= trust

It's credibility you can’t N o ey ST

buy directly.
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What good looks like

Clear positioning
Obvious rider type

Strong proof

Cyclists instantly understand the promise.

THERTNTE <7 T e UL

This is cycling, but not as you know it. Get ready for an‘adventure.

"MORE THAN A DESTINATION OR TRIP. MORE THAN A BIKE TOUR. BEYOND ANYTHING WE HAD HI]PED FORIN
A JOURNEY THAT WE WAITED 14 YEARS TO EXPERIENCE AND IT COULD NOT HAVE BEEN BETTER."

OURMISSION ~  WHY INGAMBA?

WELCOME TO INGAMBA

THE ULTIMATE CYCLING
EXPEHIENCE

it your perfect day on the bike would look like? We did to

OURMISSION

INTHE PRESS

WHAT THE WORLD'S TOP PUBLICATIONS SAY ABOUT US

9 &he New Vork Time Bloomber
llng @he New York Times Busmessweek

inGamba has been featured in some of the world's finest publications, with thoughtful, honest articles from
a host of internationally acclaimed writers and photographers. We're proud to share them here with you so

that you can see why they think we’re the best in the business.
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