
Strava gets 135M riders 
to come back again and again 

What can tour operators 
copy to drive more bookings?



Strava turns effort into identity.



Visible Progress.



Belonging.



Status.



Story.



Identity creates return.







The trip ends.



The emotion peaks.



And the next brand touchpoint?



A newsletter.



Strava never disappears. 
If you disappear after the ride …



… so will your bookings.



Emotion fades. 
Memory fades. 
So does loyalty.



The gap kills retention.



Built around the moments that matter.



Before. During. After. Your brand.



The all-in-on experience
for your travelers.

Beyond navigation.
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