Strava gets 1°5M riders
to come back again and again

What can tour operators
copy to drive more bookings?



Strava turns effort into



Progress.

£ Profil Statistiken
BESTZEIT
Langste Radfahrt 189 km
GroBter Anstieg 4496 m

Héhenzunahme 2.577m




Belonging.

W Julio Ruggiero » 15.02,25
Great journey! It was a pleasure to follow.
2 Geflllt 3 Mal

' Marcus Mahn « 15.02.25

Absolut beeindruckend!lt
Die ganzen Eindriicke Deiner Reise zu
verarbeiten wird sicher noch lange andauern.

0 Gefillt 2 Mal

W Romain Level » 15.02.25
Bravo

D Gefdllt 1 Mal

g Maria Grazia Bottin - 15.02.25

attime inizio!!le & e ttil resto SUPPER L,

s
=

7 Geflit 2 Mal

g Carsten Miiller » 15.02.25
Sehr stark!
D Gefdllt 1 Mal




< Profil Segmente

W < ¥ db

Marksert QOMs /CRs Local Legends Top 10
RADFAMRY
Head Down to Kartbahn

1.53km 144 530km/h 340W

Schnurrgerade bergab

1.57km 154 497km/h 325W
Knappensee-Sprint

143km 220 367km/h 248 W

Steinberg Triathlon Bike Sprint
2605km 4050 35

5. 3km/h 230W

Kitzingen-Frickenhausen TT

9.41km 1412 398km/h 266W 4
Trophdensammiung ]
1000. Feb.2026  Feb.2026  Jan 2026

Akthetat







Identity creates return.
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Passo Giay
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The trip ends.



The emotion pealks.



And the next brand touchpoint?



A newsletter.



Strava never disappears.
If you disappear after the ride ...



-« S0 Will your boolkings.



Emotion fades.
Memory fades.
So does loyalty.



The gap Kkills retention.



Built around the moments that matter.



2efore. During. After. Your brand.



The experience

Because you loved the Alps .

14

Preparing

Awaiting Inspiring again...

Day by day
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